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Two-level rear addition 
accommodates family of seven

HURRY! ENDS FEBRUARY 20TH!

HSALEH
*

MONUMENTAL

• Finished Rec Room • Basement Bathroom  
• Tray Ceiling in Owner’s Suite • Upgraded Appliances

PICK 3 BIG OPTIONS FOR FREE*!

*”Pick 3” options and upgrades are based on availability, subject 
to change without notice, valid only for new contracts on to-be-
built homes purchased by February 20, 2017 (Presidents Day). 
Value of options and upgrades may affect maximum available 
financing and may not exceed $30,000. See Community Sales 
Consultant for current list of community-specific “Pick 3” options. 
All prices are base prices, subject to availability, and subject to 
change without notice. K. Hovnanian® Homes is a registered 
trademark of Hovnanian Enterprises®, Inc. See Sales Consultant 
for details. We are pledged to the letter and spirit of U.S. policy 
for the achievement of equal housing opportunity throughout the 
Nation. We encourage and support an affirmative advertising and 
marketing program in which there are no barriers to obtaining 
housing because of race, color, religion, sex, handicap, familial 
status, or national origin. K. Hovnanian® American Mortgage, 
LLC, 3601 Quantum Boulevard, Boynton Beach, FL 33426. NMLS 
#3259 (www.nmlsconsumeraccess.org). Licensed by the Virginia 
State Corporation Commission #MC2661.

/khov.VA

/khov_VA

Burke Junction • Fairfax, VA
SINGLE FAMILY HOMES  
FROM THE LOW $900s 
NOW SELLING!
• Up to 5 BR & 5.5 BA • Starting at 3,036 sq. ft.
• 1 mile to Burke Centre Station VRE!
• Easy access to Fairfax County Parkway and I-66
•  Fairfax’s Mosaic District - short drive to upscale 

shopping & dining  
•  Old Town Fairfax’s quaint restaurants & shops 

await just 5 miles away
• Burke Farmer’s Market less than a mile away
• George Mason University 6 minutes away
•  Burke Lake Park and Golf Course are  

10 minutes away
• Fairfax County Public Schools

5636 Guinea Road, Fairfax, VA 22032 
866-407-3926 
khov.com/BurkeJunction

nn Satisfying wide-
ranging homeowner 

requirements is 
a Michael Nash 

specialty

By John Byrd
SPECIAL TO THE FAIRFAX 

COUNTY TIMES

Giving customers what they 
want is always a good idea, espe-
cially in the home improvement 
business. When scope of the av-
erage project grows steadily every 
year though, a remodeler had bet-
ter know his trade.

“We’ve gotten good at antici-
pating market trends,” says Sonny 
Nazemian, founder and CEO of 
Michael Nash Design Build and 
Homes. “Our question is always: 
how do we make it easier for 
homeowners to satisfy an agenda 
with a lot of requirements? To ac-
complish this, we’re continually 
developing our showroom, which 
makes it easier for homeowners to 
make finish-work decisions, and 
we regularly add new skill-sets to 
our staff.”

By his own account, Nazem-
ian describes his approach to busi-
ness development as “cautiously 
incremental”. Back in the 1990s, 
he focused on smaller-scale proj-
ects –  kitchens and baths, interior 
upgrades. But he was quick to re-
spond to homeowners with more 
ambitious projects in mind, and 
had the management skills needed 
to introduce specialty disciplines 
like site engineering and archi-
tectural design – always keeping 

costs under control.
A quick look at Nazem-

ian’s 20-year history with Scott 

and Mary Beth Brown proves 
the point.  Not long before their 
first child was born, the Browns 

hired Michael Nash to help deco-
rate their first home. “They did 
our window treatments, wall pa-
per, carpet – even a custom bed-
spread,” says Mary Beth.  “We 
really liked Sonny and loved the 
work he did.”

Fast forward a couple of de-
cades: the Browns live in Fairfax 
Station and have five children, the 
oldest 19, and the youngest only 
four.  Their kitchen – though typi-
cal for a 1980s center hall colonial 
– is small, dark and wholly inad-
equate for feeding a large brood.  

“Mary Beth said from the be-
ginning that we’d have to expand 
it,” says Scott.  “But it was nearly 
three years before we started call-
ing contractors.”

Several of those calls were 
never returned; the contractors 
who did call back were either in-
experienced at handling a project 
of the proposed scope, or offered 
bids too high to consider.  The 
Browns’ old friend Sonny Nazem-
ian was the exception.

Over the years, Nazemian had 
built Michael Nash into one of 
the region’s premier remodeling 
firms.   The company’s kitchen 
and bath showroom in Merrifield, 
Va. is the area’s largest, with over 
30 fully-assembled displays. 

Nazemian listened carefully 
to the Browns, and then trumped 
their plans with a comprehensive 
vision of his own.

“We were thinking, maybe, 
a bump-out supported by pillars,” 
says Scott.  “Sonny immediately 
said, ‘Bump out the basement too.  
That way, you support the kitchen 
and gain a couple of bedrooms for 

PHOTOS BY JUNE STANWICH

The stainless steel refrigerator and cooktop range are 
two pegs of the chef’s “work triangle,” which the food 
preparation island completes. The floor plan provides a 
series of interactive work triangles facilitating meal prep, 
clean-up and entertainment.

To yield more value from a proposed kitchen “bump-out,” 
remodeler Sonny Nazemian suggested extending the 
addition at the basement level as well, a move which added 
two new bedrooms and a full bath. 

The new food preparation island – two levels of granite 
surface  where 10 can be seated at Thanksgiving – sits 
where the exterior wall once stood.

See HOMES  PAGE B-5
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the boys.’  Then he and Jimmy 
(the firm’s lead kitchen specialist) 
just took over the kitchen design... 
they knew exactly what our situa-
tion called for.”

What Nazemian envisioned 
was something he’s done many 
times: create a “kitchen-centric” 
zone that works for both family 
activities and entertaining.  His 

solutions almost always include an 
open floor plan with the kitchen 
linking several rooms – a family 
room, dining area, and maybe a 
porch or deck.  But, says Nazem-
ian, if the kitchen is going to be so 
prominent, “it has to be pretty.” 

On that score, the Brown’s 
new kitchen is both expansive and 
beautiful.  

The new food preparation is-
land – two levels of granite where 
10 can be seated at Thanksgiving 
– sits where the exterior wall once 

stood.  The 16-by-20 “bump-out” 
surrounded by windows on all 
sides incorporates a new dining 
area, and a computer workstation 
framed by bookcases. 

The workstation offers a spot 
where the children can do home-
work while meals are being pre-
pared, or even watch the sunrise 
at breakfast.

Its running granite surface 
and cabinets extend towards the 
foyer – serving as a space divider 
between kitchen and family room. 

It is also equipped with a clean-up 
sink and dishwasher.

The floor plan is thoughtfully 
designed, with a series of inter-
active work triangles facilitating 
meal prep, clean-up and entertain-
ment, to wit:

The stainless steel refrigerator 
and cook top range are two pegs 
of the chef’s “work triangle”… 
which the food preparation island 
completes.

The food prep surface is po-
sitioned for service to both the 

breakfast area and a formal dining 
room on the front of the house.

The surface and cabinets sepa-
rating the kitchen and family room 
also function as a serving station 
for the family room and support 
guest circulation from all direc-
tions.

One level below, Nazemian 
created a two-bedroom suite with 
a full bath for two teenage sons.

“We were just thinking logi-
cally about the emerging house-
hold requirements,” Nazemian 

says. “Finding ways to give more 
value than what the client may 
have originally considered is a key 
part of our business mission.”

For information call (703) 
641-9800 or go to MichaelNash-
Kitchens.com

 John Byrd has been writ-
ing about home improvement 
for 30 years. He can be reached 
at (703)715-8006, www.Home-
FrontsNews.com or byrd-
matx@gmail.com 
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THE TOP TEN SALES IN FAIRFAX COUNTY

MCLEAN

1814 WESTMORELAND ST, 
MCLEAN, VA 22101

$665,000
4 bed, 3 bath

MCLEAN

1310 CALDER RD, 
MCLEAN, VA 22101

$2,375,000
4 bed, 5 bath

VIENNA

9026 DELLWOOD DR, 
VIENNA, VA 22180

$625,000
5 bed, 3 bath

VIENNA

1761 BROOKSIDE LN, 
VIENNA, VA 22182

$1,220,000
5 bed, 4 bath

RESTON

11276 SILENTWOOD LN, 
RESTON, VA 20191

$332,500
2 bed, 2 bath

RESTON

2424 BRAMBLEBUSH CT, 
RESTON, VA 20191

$580,000
4 bed, 3 bath

FAIRFAX

13323 HOLLINGER AVE, 
FAIRFAX, VA 22033

$395,600
5 bed, 2 bath

FAIRFAX

10103 BLUE COAT DR, 
FAIRFAX, VA 22030

$575,000
5 bed, 2 bath

CENTREVILLE

13920 DEVIAR DR,  
CENTREVILLE, VA 20120

$496,500
4 bed, 3 bath

CENTREVILLE

6611 ASHMERE LN,  
CENTREVILLE, VA 20120

$639,500
4 bed, 4 bath

And the painting 
forecast is... gray
CourTesy The PainT 
QualiTy insTiTuTe

Despite the fickle nature of 
interior design trends, when it 
comes to paint, gray is topping 
the charts for the second year in 
a row.

 “Gray, in all its variations, 
has emerged as the overwhelm-
ing choice of designers for spaces 
ranging from home interiors to 
elegant office settings, and ev-
erything in between,” says Deb-
bie Zimmer, color expert for the 
Paint Quality Institute.

What’s making gray the most 
popular color once again? Ver-
satility, says Zimmer. “Gray is 
beautiful in its own right, but it 
is so perfectly neutral that it can 
work alongside other soft tints, or 
serve as a perfect foil for vibrant 
accent colors.”

According to Zimmer, the 
color we refer to as gray is actually 
a wide range of complex grayish 
colors that often contain hints of 
red, green, blue, yellow, or some 
other hue.

Yellowish-grays paired with 
beiges or off-whites create neutral 
color schemes that are not only 
classic, but also calming. Simi-
lar results can be achieved with 
blue-grays. Meanwhile, red- or 
green-leaning grays often appear 
ultra-sophisticated.

Grays are practical, too. 
Since they work with so many 
colors, it’s easy to change the 
overall appearance of a room by 
simply repainting an accent wall 
in a different shade, or adding a 
pop of color with pillows, rugs, 

wall décor or ceramics.
If you’ve decided to use gray 

as the dominant color in a room, 
get a variety of samples and paint 
swatches on your walls. See how 
different shades look in the vari-
ous stages of natural and artificial 
light throughout the day, as well 
as how they complement your 
floors and furnishings. Zimmer 
also suggests asking the sales-
person to show you the color 
formula. Pigment colors blended 
into the “gray” paint point to the 
colors you should choose for trim 
paint, accent walls, and even fur-
nishings.

So, if you jumped on board 
last year with the gray trend, rest 
assured that your home design is 
still on point. And if you want to 
join in now, it’s still not too late 
to go gray! 

Content is provided by:

Contact Javen House 
or Kim House for more 
information:

Javen House
javen.house@gmail.com
703-201-3388

Kim House
kim.house@LNF.com
703-201-8860

homesbyhouses.com

Call for a tour today!

Your Studio.
Your Clients.
Your Future. For Licensed Beauty, Health & Wellness Professionals

Studio Rentals

301.655.3308    
384 Elden Street, Herndon, VA

Design Your Studio • Set Your Schedule • Be Your Own Boss

facebook.com/CirqueSalonHerndon
cirquesalonstudios.com/locations/herndon-centre

Michael Nash converted an 
upstairs half bath to a full – 
creating a private suite for 
an older son.Extending the lower level formed the space needed for two additional bedrooms and a 

full bath.


